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Investors and clients are voting with their wallets.
Middle-class spending is set to triple globally by 2030.
They want local, ethical, sustainable.

Handprint builds ROI-positive sustainability strategies.
Our tech connects real-time impact with your core OKRs.
We curate a global portfolio of NGOs working on 
UN Sustainable Development Goals.

We are building a world where businesses prevent climate 
change. We would love to do it together with you.
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The Activist
Economy is here

Investors and clients vote with their wallets. Activist investor demands increased 46% (2014-2018). 
Companies with clear sustainability and poverty reduction strategies will attract investor capital and market-share.

Executive Summary

Changing
Demographics

Middle-class spending is set to triple globally by 2030. Brands focused on low-cost should upsell. Value 
brands need to differentiate from increasing competition. Consumers want local, ethical, sustainable. 

Sustainability is a 
growth-driver

Five dominant consumer trends shape the decade ahead. Sustainability is in 4 out of 5. Sustainability marked 
products are already growing 5.6x faster than conventional ones, today.

What we do for 
big business

We build ROI-positive sustainability strategies for clients like Lazada. Our customers grow market-share by 
turning sustainability into a competitive advantage. Connect real-time, verifiable impact with your core OKRs. 

What we do for 
the planet

We curate and fund a global portfolio of high-quality NGOs working on priority UN SDGs such as 
reforestation, ocean plastic, coral reef restoration and affordable education.

Why it’s worth 
doing

By Jan 22, the world will have burned 89% of the carbon budget that gives us a 66% chance of staying below 
1.5°C. We want our kids to live a good life. We need to lead the fight against climate change now. Together.
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Macro 
Outlook

Five dominant consumer trends shape 
the decade ahead. 

Sustainability is in 4 out of 5.

Handprint - Enterprise Deck
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5 key consumer 
trends shape the 
decade ahead: Take-away #1:

Companies with clear 
sustainability and poverty 
reduction strategies will 
attract investor capital and 
market-share.

Activism influencing 
bottom-line, capital allocation
Investors and clients are voting 
with their wallets. 946 firms 
faced activist demands in 2018, 
up 46% from 2014.

The wellness and sustainability-focused brand 
looks set to win the wallets of the global elite and 
middle-class.

Handprint - Enterprise Deck

Take-away #4:
Companies localising brands will 
outperform. Consumers 
increasingly prefer locally 
sourced, ethical goods. 

Take-away #5:
Consumers will expect instant 
access to data and want a share 
of the success of the companies 
they invest and buy from.

Take-away #3:
Brands focused on affordability 
need to upsell. Value brands 
need to differentiate from 
increasing competition.

Value-for-Money beats 
Globalization’s Low-Cost
Middle-class spending is set 
to triple globally by 2030.

New Surroundings - The Big 
City is Not so Cool Anymore
Work-from-home, housing prices 
and weather patterns change 
where people want to live.

Unstoppable Connectivity 
and Shared Economies
125 billion devices by 2030,   
shared economy estimated to 
exceed 300 billion by 2025.

Sources:  The Consumer Sector in 2030 (McKinsey), The Activist Investing Annual Review 2020 (Harvard), Consumer Trends in the Next Decade (Adwright).

Take-away #2:
Brands who position around 
health, value and ethics are 
set to outperform competitors 
in growth, margin and talent.

Every brand is now a 
wellbeing brand
Demand for brands that 
deliver mental, physical and 
planetary wellness is at an 
all-time high.

Private and Confidential

https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/the-consumer-sector-in-2030-trends-and-questions-to-consider
https://corpgov.law.harvard.edu/2020/02/19/the-activist-investing-annual-review-2020/
https://adwright.com/articles/consumer-trends-in-the-next-decade-2030/
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Sustainability marked products are now 
growing 5.6x faster than conventional ones. 

2 out of 3 consumers don’t mind 
paying more for sustainable products.

8 in 10 humans aged 15-49 expect companies to 
protect the planet, instead of pushing the cost onto them.

Handprint - Enterprise Deck

Sources:  Buying Green Report (Tivium, 2020), The Sustainability Imperative (Nielsen, 2015), Global Consumer Confidence (Nielsen, 2017), Greta’s Open Letter to the Media.

“By the end of 2021, the world will have burned 
89% of the carbon budget that gives us a 66%

 chance of staying below 1.5°C.”

Protecting Earth set to dominate the 2020s,
but strong interest already seen today

Private and Confidential

Greta Thunberg

https://triviumpackaging.com/sustainability/2020BuyingGreenReport.pdf
https://www.nielsen.com/wp-content/uploads/sites/3/2019/04/Global20Sustainability20Report_October202015.pdf
https://www.nielsen.com/wp-content/uploads/sites/3/2019/05/sustainable-innovation-report.pdf
https://time.com/6111851/greta-thunberg-vanessa-nakate-open-letter-media/
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Market-Share 
in the 2020s
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1. Give customers what they want.
2. Build a simple moat.
3. Use a 3rd-party for credibility.
4. Place sustainability into the brand’s core.

Private and Confidential
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1
These trends are 
consistent across several 
studies, 
so brands can focus on:

Value-for-money products 
that last, contribute to their 
wellbeing and help protect 
the planet.

Handprint - Enterprise Deck

Give customers 
what they want. 4

Embed it into your 
marketing without fear of 
greenwashing. Be 
consistent and bold.    

Increase revenue and 
attract top talent - impact 
companies will outperform 
incumbents.

Make regeneration 
a core brand value.3

Build trust and let 
headcount focus on 
growing the company:

Avoid greenwashing 
concerns by using 
transparent 3rd-party impact 
monitoring tech.

Use 3rd-party tech to 
monitor your impact.2

Have a simple 
sustainability strategy that 
is clear and consistent: 

Patagonia invests 1% of all 
sales into nature 
conservation. 
Build one moat and own it.

Trigger ‘action X’ 
with every purchase.

A 4-Step Framework to 
Win Market-Share In the 2020s

Private and Confidential
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First-movers 
Leaving 
Everyone 
Behind
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Industries already competing through 
sustainability:

- FMCG
- Banking
- E-Commerce
- Advertising

Private and Confidential
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Players from these industries are 
launching pilots with us, so they can 
learn how to turn sustainability into a 
competitive advantage.

E-Commerce Players
Handprint Client Example: 
Lazada.

FMCG Brands
Handprint Client Example: 
Rémy Cointreau.

Advertising Platforms
Handprint Client Example: 
Teads (world’s 3rd largest advertiser).

First-movers 
Leaving 
Everyone 
Behind

Banking Fintechs
Handprint Client Example: 
Confidential client - ongoing pilot.
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Live on 01/09/21

Lazada sends regenerative e-mails from their 
e-mail Marketing System, integrated with 
Handprint in September 2021.
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Sustainability-based competitive advantage: 
Showing customers that their purchase
regenerates the planet has been proven to 
increase conversion rates by up to 25%.
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Sustainability-based competitive advantage: 
QR code in every bottle plants a tree for every scan and 
collects customer data in return. Brands position themselves as 
sustainability leaders and get affordable client data in return. 

Private and Confidential

Rémy Cointreau integrated with Handprint to 
provide a new experience to its clients, 
generating novelty while learning about them.

Live on 25/10/21

Group managing a portfolio of Premium Spirits.
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Handprint for 
Advertising
Teads integrates Handprint into their Ad 
platform to enable announcers to dedicate 
part of their Ad spending to the regeneration 
project of their choice, while showing the 
positive impact of their campaign to their 
audience in real-time.

Live on 07/01/22

The third biggest Ad platform after Google and Facebook
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Sustainability-based competitive advantage: 
Climate-positive ads generate curiosity, 
increasing click-through rate while making 
digital advertising more sustainable.

Private and Confidential
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Handprint for 
Banking
A confidential client is integrating Handprint 
to enable Banks to have fully configurable 
Regenerative cards. 

Sustainability-based compt. advantage: 
Boost loyalty and market-share by being 
among the first-movers in banking to offer 
this service.

Available features:
Cashback allocation, round-up, carbon 
compensation. Users choose the cause and 
track their Handprint over time.

Live on 01/12/21

 One of the largest payment card manufacturers in the world.
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Confidential client.
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Food Delivery

Sustainability-based competitive advantage: 
Strengthen brand as a leader in the sustainable, 
healthy food market. 

Handprint - Enterprise Deck
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Saladstop integrated with Handprint to allow 
its clients to order climate positive meals.

Live on 22/05/21

Fast-growing food chain focused on healthy living.
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A visualization of the tech 
behind what we do.

Private and Confidential
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Integration example: 
Ride-hailing apps
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Handprint is Multi-Industry Design
Our tech stack can plug and play into 
any industry and system through our 
API integration.

Handprint is Sustainability with ROI
We help Enterprise clients build 
businesses cases, so sustainability 
can become a revenue-driver instead 
of an uncomfortable cost center.
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Improved dollar-to-impact ratio
We deliver the best dollar-to-impact 
ratio on the market, so every pledged 
dollar goes where it was supposed to.

Leading impact-tech

In-House expertise in Sustainability
We know where capital should be put 
to work, because we understand the 
climate science behind everything we 
do, thanks to our 2 co-founders with 
PhD’s in Sustainability.
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Our tech and pricing model
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Next Steps
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We’ll help you setup a pilot 
that matches your needs.

Private and Confidential



Section : 
Next Steps

22

● User stories
● Use case definition
● Project Management & Budget

● Sandbox PoC testing
● Validation

● User feedback monitoring
● PoC enhancement
● Joint press release 

● Was it a success?
● Improvements
● Prep PoC for Campaign

PoC Scoping

Sandbox integration

Go live

Performance review

Target pilot duration: 3 months + review

Pilot
Start

2nd
Month 

3rd 
Month

Pilot
Ends Launch

● Long-term plan
● Embed into Marketing

Full-Deployment

Handprint - Enterprise Deck

Private and Confidential

2nd
Month

3rd
Month

Pilot
End
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Contact Us

Website

Emails

Facebook

Instagram

https://handprint.tech/

CEO      -     mathias@handprint.tech

Handprint.technology

Handprint.tech

Handprint - Enterprise Deck
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CSO      -     simon@handprint.tech

Growth    -     joao@handprint.tech

Product    -    celeste@handprint.tech

https://handprint.tech/
https://www.facebook.com/Handprint.technology
https://www.instagram.com/handprint.tech/?hl=en
https://handprint.tech/



